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SAGE is the world’s 5th largest journals publisher. SAGE Journals Online includes more than 650 journals spanning the Humanities, Social Sciences, and Science,
Technology, and Medicine, and more than 290 are published on behalf of 290 learned societies and institutions. The database provides access to full text articles

published from 1879 to present.

How to begin SAGE Journals Online

Go to http://www.car.chula.ac.th/curef-db/slist.hntml#general.

Select then SAGE Journals Online, the database home

page will be displayed as the following.
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From the main page of SAGE Journals Online, user can

(1) Browse, and
® rFormulate Simple and Advanced Search.
Browse

SAGE Journals Online enables user to @ browse by

Journal title, and (2] by Journal tile.

Browse by (1] title, user will have alphabetical list of journal
titles to choose and view in detail; browse by (2 discipline,
user selects from four primary topics and their

corresponding disciplines.

Simple Search

Simple Search Box is available on the right of the screen.

Type word or phrase as desired, i.e. “child labor” and click

v

on as below figure.
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Advanced Search

Advanced search menu is already prompt with the

database main page.
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Advanced search steps are: ® Type word or phrase, @)
Use Operator AND, OR, NO to limit or expand search, ©)
identify Filed for search, @ search within SAGE journal
available or others, @ Limit date range, and @ Format
results, and @ Click on “Search”.

Figure above shows sample Advanced search for
“marketing” AND “brand loyalty” within SAGE journals

available and published from January 1847 to December

2012.
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Search Results

The database provides different options for user to manage
search results both from @ Browse by Discipline or Title,

and @ Simple or Advanced search.
Results from Browse

Select journal “Marketing Theory” from Browse by title as

the following.
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Read article

The result screen will show @ journal information and
Impact Factor & Ranked, @ Issues, @ Most cited and
Most read articles, and @ “Search this journal” box to

continue searching within this journal.

Simple/Advanced Search Results

User can work search results as many options as needed.
The search results for “marketing” and “brand loyalty” will

display different options as the following.
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® Read Abstract, Full Text PDF, or References, @ Modify
search, @ Mark citations, and @ Download checked

citations to Citation Manager, for example EndNote.

When user chooses an article, more related information
and other options will be available, for example, user can

view “Articles citing this article” as the following.
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United States in the Interwar Years
Articles citing this article
Stefan Schwarzkopt
The Codevelopment of Trademark Law and the Concept of Brand
Marketing in the United States before 1946

Journal of Macromarketing March 1, 2011 31 85-99

» Abstract »Full Text (PDF) &

Queen Mary College, University of London,
s.schwarzkopf@qmul.ac.uk

Abstract

This article discusses the use of market and consumer
Lever/Unilever and its advertising agency in Britain and the United States
J. Walter Thompson (JWT), in the interwar period. Research surveys
conducted by JWT in the 1920s and 1930s helped Lever reposition its
international soap brand Lux. The case demonstrates that Lever deployed
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qualitative market research techniques much earlier than usually
acknowledged. Qualitative and quantitative consumer research methods
allowed marketers at Lever and JWT to take account of autonomous
consumer practices that limited the scope of management. The article aiso

Citing Articles

Export

User can also click on ‘/"Download to Citation Manager”,
namely to EndNote. The next screen will be displayed as

the following figure.

Download to Citation Manager

Download the citations below by selecting one of the formats on the right
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Articles:

Stefan Schwarzkopf

Discovering the Consumer: Market Research, Product Innovation, and the Creation of Brand

Loyalty in Britain and the United States in the Interwar Years

Journal of arkeling March 2008 29: 8-20, first published on December 16, 2008

doi10.1177/0276146708327615
»Abstract »Full Text (PDF)'Z »References

« Zotoro
- Ris format
(FireFox Plugin)

On the right of the screen will provide citation manager
formats. Seelct “EndNote”, and click “Open” on the next

screen. The selected citation(s) will be directly exported to

EndNote as the following.

My Library. = [ Author " Year _Titie Journal _Ref Type URL Last Updated
" All References  (1572) | = covering journal .. hittp: _sag___26/6/2555

®ABI samples  (25)
®ABibrowsesa... (0)
@aleader ©
@Attemative (Il.. (10)
®Attemative e(ll) (10)
®Atematvee.. (10) |
©AnewSPL (14 |
®as1 (18)

|
|
My Groups
|

depioyed qualitative market research techniques much earfier than usually acknowledged. Quaitative and
athim ~onciimar racasreh me iruasnd markatare 31 | auar and TWT In taka arcnint nf aitaname

= ride Tab Pane

Exit
Click on X at the top blue bar to exit SAGE Journals Online.

By Ploenchan Akvanich, Research Support Services, Center of Academic
Resources, Chulalongkorn University. ©1° Issue November 2012.



